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Raising the bar: 
A unique platform 
for growth.
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Motherson:  
built on trust.
One of the world’s leading 
specialised manufacturing 
conglomerates for OEMs.

Operating  
over 350 

facilities in  
42 countries.

Over  
190,000 
people 

worldwide.

Photo by Gints Gailis.2

Vision to be a 
globally preferred 

sustainable 
solutions provider 
for all industries we 

operate in.

Started in 
1975 in 

Delhi, India.

Our name 
signifies a 

relationship of 
trust with all 
stakeholders.



*Calculation of returns is based on the following- 
• For 2024, Closing share price as of 16th Feb 2024 considered 
• For Investment made during IPO in 1993, gain assumed to include two listed entities- SAMIL and MSWIL, pursuant to reorganisation on 1st March 

2023

We became a 
publicly listed 
company in 
1993.

Continuous value 
creation over the 
past 31 years.

1993 2024

IPO

4524x
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Chairman Vivek 
Chaand Sehgal 
inducted to the 
Automotive Hall of 
Fame as a testament 
of customer trust in 
Motherson.
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By earning trust with its 
customers, Motherson 
evolved from one country, 
one facility, one product to 
a global, diversified Tier 1 
supplier. Supporting the 
world's major OEMs with 
over 190,000 professionals, 
from 350 facilities across 
42 countries, while 
maintaining its core 
principles.
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Lighting &  
Electronics

Precision Metals 
& Modules

Technology &  
Industrial SolutionsElastomers

Logistics 
Solutions

Health &  
Medical

ServicesAerospace

01 
Wiring 

Harness 

02 
Vision 

Systems 

03 
Modules & 
Polymer 
Products

05 
Emerging 

businesses 

04 
Integrated 
assemblies 

Strong business divisions 
delivering customer solutions.



01 
Clearly 
laid out 

ambitions.
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02 
Diversified 
business 

model.

03 
Multi-pronged 

growth strategy.

04 
Well positioned 

in emerging 
markets.

05 
Financial 
discipline.

Building blocks 
of our long-term 
growth.

06 
Unique 

management 
structure.



01 Clearly laid out ambitions.
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Clearly defined, 
long-term goals.

01 
Growing in India 

Listed in 1993  
and growth in  

wiring harness.

1975-1999

02 
Focus on Europe 

Expanded into  
new segments and  

first acquisition.

03 
Global expansion 

Large acquisitions and 
exposure to all major  

global OEMs.

2000-2009 2010 -2015

04 
Consolidate to lead 
Added new customers, grew 

organically  
and inorganically.

2015-2020

05 
Motherson 2.0 

Group reorganisation with 
two listed high-growth 
companies, creating 
platform for future.

2020 onwards

First and second 5-
year plans launched 

and achieved.

We work on publicly stated 
5-year plans.



Ambitious targets of our sixth 5-year plan.
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Q3 FY 2024

Reported 
Quarterly 
Revenues

Revenues from 
Unconsolidated JVs

Agency flow Gross 
Quarterly 
Revenues

US$ 3.63 Billion

US$ 0.51 Billion

US$ 1.62 Billion

US$ 
5.75 

Billion

Route 36: Our journey  
towards USD 36 Billion in 2025.
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Our current gross quarterly revenues are tracking at a run rate 
of USD 5.75 Bn. US$ 23 

Billion 
Annualised Gross  

revenues

US$ 24+ 
Billion 

Annual gross revenues 
including M&As not 

closed*

• All quarterly revenue numbers based on reported results for Q3 FY24. Please refer to Slide 26 of the Q3 FY24 Presentation 
• Conversion from INR to USD @ INR 70.89/USD as defined in our Vision 2025 plan 
• M&As yet to close include Yachiyo 4W, ADI Industries, Lumen, Cirma, Irillic.  



02 Diversified business model.
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Photo by https://afdc.energy.gov.

We are 
powertrain 
agnostic, as 
we follow the 
needs of our 
customers.

Hybrid

Electric

ICE

12
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Wiring Harness

Vision Systems

Bumpers*

Door Panels*

Instrument Panel*

Integrated Assembly

Engineering*

Other Polymer products*

Wires

Non-Automotive

Others 2%

2%

4%

12%

3%

3%

6%

11%

13%

18%

26%

Notes: 
1. Total revenue considered is including 100% of joint venture and associate 

companies consolidated under equity method (Economic Revenue) 
2. Revenue by country is based on manufacturing locations. 
* Under Modules and Polymer Products business division

Includes impact 
of two months 
only for post-
acquisition 

closure of SAS.

Mercedes Benz

Audi

Volkswagen

Suzuki /Maruti

BMW

Porsche

Hyundai

Ford

Daimler trucks

Paccar

Renault

General Motors

American EV OEM

Seat

John Deere

Scania

Tata Motors

Volvo Car 1%

1%

1%

1%

2%

2%

2%

3%

3%

3%

3%

3%

4%

5%

6%

8%

9%

9%

Top 15 
customers 

account for 70% 
of overall 
revenues.

India**

USA

Germany

China

Hungary

Spain

France

Mexico

Poland

South Korea

Others 9%

3%

3%

4%

4%

5%

6%

11%

16%

18%

21%

Emerging 
markets1 

account for ~ 
55%+ of total 

revenues in H1 
FY24.

Emerging markets
Developed markets

Continued focus on Diversification: 3CX10. 
(H1 FY24)

Component wise. Customer wise (top 15 customers). Country wise.

**Sales from India is 17.6% of total Economic Revenue excluding MSWIL. It has been calculated after excluding 
H1 FY24 MSWIL revenues and including procurement done by MSWIL from wiring business of SAMIL 
1 Emerging markets defined as Brazil, China, India, Mexico, Sri Lanka, Thailand, South Korea, South Africa, 
Czech Republic, Hungary, UAE, Slovakia, Serbia, Turkey, Argentina, Philippines, Morocco, Indonesia, Poland as 
per MSCI Emerging Markets Index



03 Multi-pronged growth strategy.
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Organic growth drivers.
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Increasing 
content

Volume 
growth in 
emerging 
markets

Vertical 
integration 

opportunities

Cross-selling 
opportunities 

with 
underpenetrated 

OEMS

Building new 
capabilities 

Leveraging 
existing 

strengths in  
new 

businesses

Strategic 
partnerships 

for new 
technologies

Automotive

Non-Automotive



COVID-19 
lockdowns

Rising 
labour 
costs

Rising 
commodity 

prices Geopolitical 
situation in 

Europe

Record 
energy 
prices

InflationChip 
Shortage

Motherson continues to adapt and 
breathe with the market.

Dec-20 Today
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Increasing 
interest 
rates

Photo by Hanseatic Brokerhouse.

We operate 
in a highly 

unpredictable 
and volatile 

environment.



Hence, we 
are a partner 
of choice.
The M&A 
landscape has 
changed. There 
are more customer 
driven deals, with 
fewer players to 
support them.

Global 
inflationary 
pressures

Customers looking 
to hive-off noncore 
assets and finding 

strong strategic 
partners to support 
underlying assets.

High 
interest 
rates

+

+

Current market 
environment likely to 

lead to increased 
number of 

operational and 
financial distressed 

cases.

Supply 
chain 

constraints

Liquidity issues 
and balance sheet 
stress reduces the 

strategic and 
financial buyer 

universe.
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Our 
inorganic 
growth 
journey.

Integrated 44 acquisitions since 
2002 bringing a wide range of 
solutions to our customers. 03 

Saddles 
India 
(automotive 
upholstery business)

04 
SAS 
Autosystemtechnik* 
GmbH  
Germany (Module 
Assembly) 

05 
Fritzmeier 
Motherson Cabin 
Engineering Pvt Ltd 
India (Cabins for off-
highway vehicles) 

06 
Bolta 
USA (Chrome plated 
polymer parts)

07 
YMAT 
India (Clutch 
assembly for HVAC) 

08 
Cirma Entreprise 
SAS 
France 
(Electrical Wiring & 
Interconnect 
Systems (EWIS))

10 
Prysm Systems 
USA 
(Large format touch-
enabled display 
screens)

09 
Yachiyo 4W  
Japan (Sunroof and 
plastic fuel tanks)

11 
Rollon Hydraulics 
Private Limited 
India 
(Turned parts, spools, 
& other machined 
components)
12 
Dr Schneider Group  
Germany 
(Smart surfaces and 
lighting modules)

13 
Irillic Pvt. Ltd.  
India 
(Fluorescence and 
4K Laparoscopy 
Imaging)

14 
AD Industries 
France  
(Aerospace and 
Medical - Metallic & 
composite products)

15 
Deltacarb SA 
Switzerland 
(Tugsten carbide-
based products)

16 
Lumen Group 
Australia 
(OEM certified automotive 
parts, accessories and 
dealer fitted products)

17 
Samvardhana 
Motherson Adsys 
Tech Ltd. 
India (Electric Wiring 
& Interconnect 
Systems (EWIS))

01 
Frame 
Manufacturing and 
Assembly Business 
of DICV Pvt Ltd. 
India 

02 
Ichikoh 
Japan  
(Rear view mirror) 
business

2022

2023

27 
acquisitions

2002 
to 

2021

80+ 
facilities 
added

17,500+ 
employees 

added to the 
Motherson 

family.

Cumulatively 
these transactions 

are expected to 
be cash EPS 

accretive.

Combined Proforma 
Revenue 

• US$ ~2.7 Billion 
(Net)  

• US$ ~6.5 Billion 
(Gross)

17 acquisitions 
across 8 
business 
divisions.



04 Well positioned in emerging markets.
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Strong footing in 
emerging markets.

>55% 
share of 

revenues.

>75% 
employees.

12 new 
facilities at 
different 
stages of 

completion.

250+ 
existing 
facilities.

Majority of 
growth capex 
allocated to 
emerging 
markets.

Uniquely 
positioned to 
benefit from 
impending 

growth.

• China & India account for 42% of global vehicle 
production - continue to propel forward on the 
back of premiumisation 

• Best cost countries, with access to talent pool 
and younger demographics  

• India serves as a launchpad for global 
expansion 

• Entry into new products and segments:  
• Consumer electronics  
• H&M facility under customer and regulatory 

qualifications 
• Tubes & Pipes and surface treatment 

process added for aerospace

FY22 FY23 FY24 (9M Annualised)

CAGR  
22%

Revenue from 
emerging 
markets. 
(Rs. in Crores)

Facilities include all operational units (manufacturing plants, module centres, assembly centres, units for service businesses), tech centres and representative offices. 
Emerging markets are defined as Brazil, China, India, Mexico, Sri Lanka, Thailand, South Korea, South Africa, Czech Republic, Hungary, UAE, Slovakia, Serbia, Turkey, Argentina, Philippines, Morocco, Indonesia, and Poland as per MSCI 
Emerging Markets Index. 
Total revenue considered includes 100% of joint venture and associate companies consolidated under the equity method (Economic Revenue)

61,680

49,326

41,753



05 Financial discipline.
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Jun-22 Sep-22 Dec-22 Mar-23 Jun-23 Sep-23 Dec-23

12,55013,416

8,3117,4748,4428,5458,269

Net Debt
1.7

1.9

1.41.4

1.8

2
2.1

Leverage ratio

Comfortable leverage ratio despite 
organic and inorganic growth.

Notes: 
1. Net Debt = Gross Debt - Cash & Cash equivalents  
2. Leverage ratio = (Net Debt + Lease Liability) / LTM EBITDA  
3. Since for the assets acquired during the year full net debt has come on the books but EBITDA only for acquired period, to have a like for like comparison while computing the leverage ratio for Sep-23 and Dec-23, LTM EBITDA of the acquired assets have been considered

Net Debt1 and leverage ratio2,3 
(Rs. in Crores)

22

Total M&A payout 
(net of cash) of 

~INR 4,550 crores 
during this period.

Growth capital 
expenditure of 

~INR 900 crores 
during this period.

Financial 
Policy 

2.5



06 Unique management structure 
enabling seamless growth.
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Separation of 
entrepreneurs and 
professionals.

Professionally 
managed group 

with clear 
distinction between 
shareholders and 

management.

Notes: 
•  COA (North & South America) CCOE (Europe &North Africa),  COSA (India, Sri Lanka, Middle East and Mauritius),  COSEA (Australia, Singapore, Thailand, Indonesia, Philippines, Japan, 

South Africa),  COCN (China)

Global functions and RCOs support growth of business divisions by 
creating synergies across Motherson.

Business Divisions

1.Each business is independently 
run (COO / CFO) with a unified 
Vision. 

2.Each plant is a profit centre 
(RYG) 

3.Financial KPIs and Management 
Oversight  

4.BY/BY, Do33

1.Group COO, CFO & KMP 

2.Strategy and M&A 

3.Finance 

4.Purchasing 

5.Sustainability  

6.Marketing and 
Communications 

7.Information and Technology

Global Functions

Professional management 

Regional Chairman’s 
Office (RCO)

1.5 RCOs (COA, COE, COSA, 
COSEA, COCN) 

2.Regional support structures that 
streamline business operations 
and enable synergies across 
businesses in the region.

Unique structure 
supported by 
Management 
Bandwidth across 
regions.
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Wiring 
Harness

Aerospace

Elastomers Lighting &  
Electronics

Vision 
Systems

Modules & 
Polymer Products

Precision Metals 
& Modules

Integrated 
Assemblies

Technology &  
Industrial 
Solutions

Logistics 
Solutions

Health & 
Medical

Services
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A purpose-driven company 
with a strong long-term 

growth philosophy.

Photo by Simon Berger



© Motherson Group  All rights reserved by Motherson and/or its affiliated companies. Any commercial use hereof, especially any transfer and/or copying hereof, is prohibited without the prior 
written consent of Motherson and/or its affiliated companies. In case of transfer of information containing know-how for which copyright or any other intellectual property right protection may be 

afforded, Motherson and/or its affiliated companies reserve all rights to any such grant of copyright protection and/or grant of intellectual property right protection. www.motherson.com

Thank you.

Safe Harbour The contents of this presentation are for informational purposes only and for the reader’s personal non-commercial use. The contents are intended, but not guaranteed, to be correct, complete, or absolutely accurate. This presentation also contains forward-looking statements based on the currently held beliefs 
and assumptions of the management of the Company, which are expressed in good faith and, in their opinion, are reasonable. Forward-looking statements involve known and unknown risks, contingencies, uncertainties, market conditions and other factors, which may cause the actual results, financial condition, performance, 
or achievements of the Company or industry results, to differ materially from the results, financial condition, performance or achievements expressed or implied by such forward-looking statements. The Company disclaims any obligation or liability to any person for any loss or damage caused by errors or omissions, whether 
arising from negligence, accident or any other cause. Recipients of this presentation are not to construe its contents, or any prior or subsequent communications from or with the Company or its representatives as investment, legal or tax advice. In addition, this presentation does not purport to be all-inclusive or to contain all 
of the information that may be required to make a full analysis of the Company, target entitles or the proposed transaction. Recipients of this presentation should each make their own evaluation of the Company and of the relevance and adequacy of the information and should make such other investigations as they deem 

necessary


