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01 An introduction  
to Motherson.



Motherson.
• Motherson started in 1975 in Delhi 

as a partnership between my 
mother the Late Shrimati Swaran 
Lata Sehgal and me. 

• Our name signifies a relationship of 
trust with all stakeholders.
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We have come 
a long way.

From 
making a 
humble  
t-coupler 
for the 
Maruti 800.

1983
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Today.

is one of the 
world’s leading 
specialised 
manufacturing 
companies  
for OEMs.

Working with 
33 joint 
venture 
partners. 

Over  
135,000 
people 
worldwide.

Operating  
over 270 
facilities in  
41 countries.

US$ 11.2 bln.  
in yearly 
revenues.

Engineering 
focused 
company, 
strong Tier 1 
OEM  
supplier.
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Increased content per vehicle. 
Transformation from a wiring harness manufacturer to a diversified group.

01. 
Wiring  
harness

02. 
Vision  
systems

03. 
Modules &  
polymer products

04. 
Technology &  
software

07. 
Aerospace

08. 
Logistics

05. 
Metal  
products

06. 
Retail &  
services

09. 
Health &  
Medical
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Covid-lesson: 
Our long-held 
globally 
local strategy 
works.

We invest in 
local plants and 
employment 
across the 
world, where 
our customers 
need us.

Motherson does 
not follow an 
import and export 
model. We try to 
set up a plant and 
manufacture for 
our customers in a 
country for that 
country.
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Demand is 
returning.
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As on 30th June 2020

53%
27%

20%

Americas

84% of our plants 
are running at 
more than 50% 
capacity.

1
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As on 24th July 2020

73%

17%
10%

As on 24th July 2020

44%
42%

13%
1%

India
As on 30th June 2020

16%

54%

26%
4%

As on 24th July 2020

77%

12%4%
7%

Asia (excl. India) & Australia
As on 30th June 2020

68%
16%

9%
7%

In Europe and the US, 
markets have rebounded 
well. India is a bit weaker. We 
expect things to normalise 
towards the end of the year.

As of the quarter that ended on June 30, 2020 

As on 24th July 2020

45%

31%

20%
4%

Europe, Middle East & Africa
As on 30th June 2020

49%

23%

24%

4%

Less than 25% 
25%-50% 
50%-75% 
More than 75%

Capacity utilisation
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Vision

The sixth 5-year plan.

No. 1 
USD 36 billion 
revenues in 2024-25 
with 40% ROCE 
(consolidated)

No. 2 
3CX10 
No country, customer or 
component should 
contribute more than 
10% of our revenues

No. 3 
75% of revenues 
from automotive 
industries, 25% 
from new divisions

No. 3 
40% of 
consolidated 
profit as 
dividend



Four major trends.

C  A  S  Econnected autonomous shared electric
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Rural and urban 
transportation  

solutions.

With 45% of global 
population in rural 

areas, a diverse range 
of transportation 

solutions is required.
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Mobility is changing but 
remains a fundamental 
human need.

In 2008/9, people thought 
the automotive sector had 
peaked in 2007. It had not.
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Our parts fit all 
future trends.

Hybrid?

Electric?

Shared?

Combustion?

Autonomous?

The changes underway do not 
affect our products and provide 
opportunities to increase 
content and value per car.

Connected?

Rural, urban?

Fuel cell?
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A total transportation 
solutions provider.
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02 Motherson 
approach to 
acquisitions.
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Acquisition 
opportunities are 
increasing.
Global car sales 
have been under 
pressure. In 
combination with 
the covid-19 impact, 
this means there 
could be requests 
from carmakers to 
us to acquire 
companies. 

Passenger 
vehicles 
production

2017-18 2018-19 2019-20

1,29,60,1261,31,99,8561,28,60,425

8,35,92,790

9,27,52,6739,51,20,711

Commercial 
vehicles 
Production

-1.81%2.63%

-2.48%
-9.87%

Source: IHS, LMC Automotive.
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Acquisitions at the 
behest of customers.

02
Reiner Precision 

Germany  
(Machined metal components) 

Asset purchase

03
G&S Kunststofftechnik GmbH

Germany  
(Plastic injection moulding) Company 

purchase

01
Wexford Electronics 
Ireland 
(Wiring harness) 
Asset purchase

04 
F.P. Formagrau 
Czech Republic  

(Plastic injection moulding) 
Company purchase

06
ASL Systems 
United Kingdom 
(Wiring harness)  
Asset purchase

05
Huon Corporation 
Australia
(Door trim business)

07
Empire Rubber 
Australia  
(Rubber moulding business) 
Asset purchase

09
Visiocorp
United Kingdom 
(Rear view mirrors)

11
Vacuform 2000  
South Africa 
(Thermoformed 
polyethylene and blow 
moulded components)

13
Scherer & Trier 
Germany  
(Extruded plastic parts) 
Asset Purchase

14
Minda Schenk 
Germany  
(Plastic moulding) 
Asset purchase

17
Abraham and  

Co Ltd
Hungary 

(Plastic moulding 
automotive 

business unit)

10
Peguform 
Germany  
(Interior & exterior 
polymer modules)

08
Dagger Frost Tools
India  
(Gear cutting tools) 
Strategic business 
units purchase

12
Sintermetal  
SA
Spain (powder 
metal parts),  
Share purchase

16
Magneti Marelli Shock 
Absorbers Pvt. Ltd
India  
(Stake purchase)

18
Kobek Siebdruck 
GmbH & Co. KG
Germany  
(Illumination solutions)  
Share purchase

19
PKC Group 
Finland  
(Wiring harnesses) 
Share Purchase

15
Stoneridge Inc Wiring 
Harness division 
USA  
(Wiring harness)

20
MS Global India Pvt. Ltd (MSGI) 
India  
(Sheet Metal Parts)  
Share Purchase

21
Reydel 

Netherlands 
(Interior, 
polymer 

modules)  
Share Purchase

2005 2006 2009 20162002 2007 2011 2014 20172012 2018 2019

22
Bombardier
United Kingdom  
(Wiring harness) 

2020

23 
Wisetime Ltd.  
Finland  
(ERP Systems) 
Share Purchase

Motherson Group has integrated 23 
acquisitions since 2002 bringing a wide 
range of solutions to customers.

INORGANIC GROWTH
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Visiocorp Peguform PKC

FY 2010 FY 2020

€1541 mn
€620 mn

2.5x

CY 2011 FY 2020

€4029 mn
€1370 mn

CY 2016 FY 2020

€1177 mn€847 mn

Doubled the size of the 
Group and brought 

leadership in mirrors and 
vision systems.

Doubled the size of the 
Group and brought 

growth to the polymer 
division.

Globalisation of the wiring 
division and leadership in 
the commercial vehicle 

segment.

2009 2011 2017

And we have grown large 
acquisitions profitably.

2.9x 1.4x

INORGANIC GROWTH
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Acquisition  
approach. x= xCustomer 

support
ROCE 
opportunity

Employee 
Empowerment

Some keys to 
our acquisition 
success.

Each acquisition is 
different, hence needs a 
different solution

INORGANIC GROWTH



Not with any  
price tag.

Acquisitions  
must meet our  
own criteria.
We exercise 
restraint, so we 
deliver our 
shareholders what 
we promise.
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Thank you.

Safe harbour 

This presentation contains forward-looking statements based on the currently held beliefs and assumptions of the management of the Company, which are expressed in good faith and, in their 
opinion, reasonable. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance, or 
achievements of the Company or industry results, to differ materially from the results, financial condition, performance or achievements expressed or implied by such forward-looking statements. 
Given these risks, uncertainties and other factors, recipients of this presentation are cautioned not to place undue reliance on these forward-looking statements. The Company disclaims any 
obligation to update these forward-looking statements to reflect future events or developments.




