


01 An introduction
to Motherson.




son

Motherson started in 1975 in Delhi
as a partnership between my
mother the Late Shrimati Swaran
ata Sehgal and me.

Our name signifies a relationship of
trust with all stakeholders.




1983

F
We have come making a
d |Ong way. humble

t-coupler
for the
Maruti S00.



Today

s one of the

world’s leading

specialised
manufacturing

companies
for OEMs

Working with
33 joint
venture
partners.

Over
135,000
people

worldwide.

Operating
over 270
facilities in
41 countries.

US$ 1.2 bin.

in yearly
revenues.
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Engineering
focused
company,
strong Tier 1
OEM
supplier.



Increased content per vehicle

Transformation from a wiring harness manufacturer to a diversified group.

O1.
Wiring
harness

06.
Retail &
services

02.
Vision
systems

O/
Aerospace

03.
Modules &
polymer products

08.
Logistics

O4.
Technology &
software

09.
Health &
Medical

0b.
Metal
products



We invest In
local plants and
employment
across the
world, where
our customers
need us.

Our long-held
globally

local strategy
works.

Motherson does
not follow an
Import and export
model. We try to
set up a plant and
manufacture for
our customers in a
country for that
country.




Demand is
returning




84% Of Our pla nts Furope, Middle EaSt&Af”"a In Europe and the US,

As on 30th June 2020

markets have rebounded
well. India is a bit weaker. We
expect things to normalise
towards the end of the year.

are running at
more than 50%
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Capacity utilisation i
Less than 25%

" 25%-50%
50%-75%
B More than 75%

@ As of the quarter that ended on June 30, 2020



The sixth 5-year plan.

No.1

USD 36 billion
revenues in 2024-25
with 40% ROCE

(consolidated)

No. 2
3CX10

No country, customer or
component should
contribute more than
10% of our revenues

C O
®

O O
No.3 No.3
75% of revenues 40% of
from automotive consolidated
industries, 25% profit as
from new divisions dividend



Four major trends.

connected




Rural an
transpo
solut :




O



. The changes underway do not
O u r pa rts flt a I I affect our products and provide
opportunities to increase
fUtU re trendSo content and value per car.

Connected?
Combustion?

Autonomous?

Rural, urban?




A total transportation
solutions provider



02 Motherson
approach to
acquisitions.




Acquisition

opportunities are

Increasing

Global car sales
nave been under
oressure. In
combination with
the covid-19 impact,
this means there
could be requests
from carmakers to
us to acquire
companies.
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Source: IHS, LMC Automotive.

2018-19

2019-20



INORGANIC GROWTH

Acquisitions at the
behest of customers.

Motherson Group has integrated 23
acquisitions since 2002 bringing a wide
range of solutions to customers.

......... 01
- . Wexford Electronics
‘ - Ireland

© (Wiring harness)
Asset purchase

02
Reiner Precision
Germany

(Machined metal components) -

Asset purchase

03
G&S Kunststofftechnik GmbH
Germany

05

oM Huon Corporation
Australia

(Door trim business)

Ll 06
B. ASL Systems
| United Kingdom
p~ (Wiring harness)
| Asset purchase

2005 ., 2006 , 2007

07

(Plastic injection moulding) Company -

purchase

04

F.P. Formagrau

Czech Republic

(Plastic injection moulding)
Company purchase

Empire Rubber

Australia

(Rubber moulding business)
Asset purchase

08
~ Dagger Frost Tools
India
' (Gear cutting tools)
Strategic business
units purchase

09

. Visiocorp

United Kingdom
(Rear view mirrors)

-

12

SA

Sintermetal

/ Spain (powder
“..f" metal parts),
Share purchase

10
Peguform
Germany

“ (Interior & exterior

polymer modules)

1"
Vacuform 2000

“ South Africa
* (Thermoformed

polyethylene and blow
moulded components)

17

Abraham and

ColLtd 40

Hungary

(Plastic moulding
automotive
business unit)

13

Scherer & Trier
Germany

< (Extruded plastic parts)
Asset Purchase

14

Minda Schenk
Germany

~ (Plastic moulding)
Asset purchase

15
. Stoneridge Inc Wiring
- Harness division
< USA
(Wiring harness)

.18

_ - Magneti Marelli Shock

(¢ : Absorbers Pvt. Ltd
India

(Stake purchase)

21
Reydel e 22
Netherlands ‘ . Bombardier
(Interior, ) ~ United Kingdom
polymer AN P (Wiring harness)
modules)

Share Purchase

>
8 23
Kobek Siebdruck . Wisetime Ltd.
GmbH & Co. KG | Finland
¥ Germany * (ERP Systems)

(llumination solutions) Share Purchase

Share purchase

19

“. PKC Group

| Finland

< (Wiring harnesses)
Share Purchase

........... 20
“. MS Global India Pvt. Ltd (MSGI)
. ® | India
v (Sheet Metal Parts)

Share Purchase



INORGANIC GROWTH

And we have grown large
acquisitions profitably

€1541 mn €4029 mn €177 mn
€620 mn €1370 mn €847 mn
FY 2010 FY 2020 CY 2011 FY 2020 CY 2016 FY 2020
Doubled the size of the Doubled the size of the Globalisation of the wiring
Group and brought Group and brought division and leadership in
leadership in mirrors and growth to the polymer the commercial vehicle

Vision systems. division. segment.



INORGANIC GROWTH

SUCCESS.

Acquisition

approach.

Some keys to
our acquisition

— Customer
support

X

ROCE

Employee

opportunity X Empowerment

Fach acquisition is

O
O

-

f.

eren

eren

. hence needs 3

- solution



Not with any
price tag. .



Thank you.

Safe harbour

This presentation contains forward-looking statements based on the currently held beliefs and assumptions of the management of the Company, which are expressed in good faith and, in their
opinion, reasonable. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance, or
achievements of the Company or industry results, to differ materially from the results, financial condition, performance or achievements expressed or implied by such forward-looking statements.
Given these risks, uncertainties and other factors, recipients of this presentation are cautioned not to place undue reliance on these forward-looking statements. The Company disclaims any
obligation to update these forward-looking statements to reflect future events or developments.





