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Motherson started in 1975 in
Delhi as a partnership between
my mother the Late Shrimati
Swaran Lata Sehgal and me.

Our name signifies a relationship
of trust with all stakeholders.



Today.

US$ 11.2 bin.
in yearly
revenues.
Operating
. over 270

- facilities in
motherson is Over 41 countries.
one of the 135,000

Engineering
focused
company,
strong Tier 1
OEM
supplier.

world’s leading N Peope
specialised e i |
manufacturing venture

companies partners.
for OEMs
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Group business portfolio today.

Transformation from a wiring harness manufacturer to a diversified group.

O1. 02. 03. 04.
Wiring harness Vision systems Modules & polymer Technology &
products * software

0b. 0o0. O7. 083. 09.
Metal products Retail & services Aerospace, Defence Logistics Health & Medical
& Security
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A strong response

for all stakeholders
during COVID-19.
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01 CUSTOMERS

Listening to
our customers

SO,

\\\@)mmr,,a

Motherson has

worked with

customers to

support the o,

manufacturing of g

medical supplies

such as ventilators,

supplying spray

guns for sanitising | o
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01 CUSTOMERS

RoblL
orde

¥ DC

New orders worth

Rs.43,321 Crores. ' %
(Euro 5.5 billion) .
won in FY 2019- \

while orders wort
Rs.79,554 crores
(Euro 10.1 billion)
went into
execution.

No significant ©
program delays .' | - .
announced by W . s i
OEMs. o | ' :
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02 SHAREHOLDERS

A strong liquidity position

We finalised a Motherson-wide capital efficiency plan (Project Victory)
which has resulted in a range of savings and improvements, contributing

to solid cash position.

INR FUR
48.7 billion 414 million

MSSL SMRPBV

consolidated
(including SMRPBYV)

As of 31st March 2020.
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In India, the Board approved e

to raise Rs. 10 billion, of
which NCDs of Rs. 5 billion
have beenissued.

Globally, we are proactively

working with various 0 1 I | I %
governments to join their 'a" ) ' I | |
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Low net debt levels.

As of 31st March 2020, our net debt levels are
healthy and one of the lowest in this 5-year plan
period.

INR
69.2 billion

MSSL
consolidated
net debt
(including SMRPBV)

FUR
699 million

SMRPBV




Highest dividends.

We gave the highest dividend to our
shareholders this year in March 2020.

INR INR
1170 crores 571crores 49%

PAT Payout Payout Ratio
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03 EMPLOYEES

sala rles S WY ,
Motherson has (l -w ommnh. 11| TR
protected the hea tlﬂ o ——] -!ll = Sl

and safety of our AR o il
employees and h: o~
worked with =
governments to
protect employee
salaries. We are
grateful for the
government suppo
we have received =
around the world.
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The pandemi
taught us to
remotely acr
regionsand
countries. This

experience will
translate into
savings in travel
time, travel costs
and increased
productivity in
the future.
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Our teams have |
shown a tremendo

responsiven?, AN
flexibility in this

Crisis. g



02

Shareholders

04 03
Society Employees




Solutions for our
communities globally.

While every one of
our units across the
world is working
hard to contribute
positively to their
people, their city and
their government.

Here are some
production examples
of what we did for
global consumption

At SMRC Spain and MATE India,
the teams are making face
orotection shields and
ventilators for hospitals.

SMR France produced
orotective visors for the doctors,
firefighters, nurses,

and medical researchers in its
local area.
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Completing our
5-year plan.



Motherson was a
small company with
a topline of

INR 18 crores Global
companies were
coming to India,
which was a huge
challenge. We had
to think differently.

“"Photo by Motherson.
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So we created
the 5 Year Plans.
This gave stretch
targets, which
pushed us to
imagine and

realise a much
bigger future.




We published the 5 year targets

O1
1995-2000

Learning
in India

Growth in India,
through vertical
integration and
joint ventures for
oroduct
additions.

02
2000-2005

Venturing
abroad

Charting our
global footprint
through small
acquisitions and
joint ventures.

03
2005-2010

First major
acquisition

Moving towards
modules and
developing a

global support

structure through
midsize
acquisitions.

, driving our evolution.

04
2010-2015

Large
acquisitions

Providing full
system solutions
and expanding
globally through
large size
acquisitions at
the request of
customers.

05
2015-2020

Into the big
league

Consolidating
our position as
globally preferred
solutions
orovider, by
strengthening
our global
product offering.



A snapshot of what we
achieved in the past
three 5-year plans



New plants
built

16 Greenfields

41

USD 200 million investment




Revenues.

674,001
l Tota 48,270*
IND AS
B Outside India
Domestic

Rs in Millions

559,450

292,313

67,022
s 52,590 56,281

2009-10 2014-15 2019-20

*Netted in reported revenue as per INDAS 115



Cash generated from
operations and CAPEX.

W Cash generated from operations
CAPEX (net of disposals)

Rs in Millions

40,064
B oo/

-3,/30
18,390

2009-10 2014-15

2019-20

-21,943



Sales:

Tata Motors
2.3%

Kia Motors
2.4%

General Motc;rs\

2.9%

Porsche
3.4%

Mercedes-Benz —

/ Daimler
4.9%

=

2014-15

.\

7.8%
Ford ~
5.1%
Maruti
Suzuki . /I \
0:3% Neigs?:nt Hyundai Motor
5.4% 2-8%
BMW
5.8%

Volkswagen
1.7%

2019-20

Others
25.5%

Daimler

Group
13.9%

Opel __ /
1.6%
Nissan — Volkés.\;v;gen
16%  scania
2.8%
General//
M20;cl<3/rs Paccar N
e 2'4/’/ Renault
/ \ 5.2%
Hyundai porsche \ BMW
27%  36% | 4.5%
PSA Group Ford

Suzuki/ 439 4.4%

Maruti
3.9%



Sales:

2014-15

Mexico Bragil
2.5% razi

.\
Others
UK 11.3%

31% «_

Germany
S.Korea 291%

5.0% =

-WISe.

2019-20
UK
S Others
2.3% 11.0%
Slovak Republi )\
2.5%
\ No
Hungar Qountry
2.5?% ! IS > 2%
Brazil ~ Germany

21.9%

3.5%
\

South Korea
4.2% =

Mexico
57% .
China

1.27% France

1.7%

10.6%



The overall sales
of vehicles has
dropped in the
past year

6.06% 0.41%
10.58% -14082%

6.82%

2014-15 2015-16 2016-17 201718 2018-19 2019-20

The data is for India only
Source: ACMA Report



Global
has been
going down since 2018.

2014-15 2015-16 2016-17

201718

2018-19

2019-20



Motherson 70,001
consolidated sales. i 61

IND AS

W Domestic
Outside India

Rs in Millions

365,803 58,617
48,703
52,590

551,442 599,450

487,033
361,225
292 313 317100
67,022
193 L3530 10.290 ISt
46,59
1993 2000 2005 2010 2015 2016 2017 2018 2019 2020

*Netted in reported revenue as per INDAS 115



Continuous
growth over the
past :

Topline
grown 3,490
The topline of Motherson times

increased from INR 193
million in 1993 to
INR 674,001 million in 2020.

Topline
increased at
a CAGR of
35% for over
27 years

INR 674,001 million

INR 193 miillion

1993 2020



An investor who

PI’OUd {o be part Of invested in the IPO in
the increasing wealth ~ "gonoecaios?
. annual return of

32% over 27 years.

INR 2,500 invested in
the MSSL |PO is worth
INR 4,408,407 today

(including cumulative
dividend of INR 412,985)*.

1993 2020

*As on 05t June 2020



The automotive industry has
been challenged over the past
couple of years. |

Yet, motherson has grown more
than the market.




Many times in this
5YP we had the
opportunity of

an acquisition
that would have
crossed $18bn.

But the valuations of the
takeover price were not
attractive enough.




We look for top line growth|:11(:140% ROCE.



Vision 2025

When covid-19 hit us, P
we had to put our \/‘S‘Oﬂ
acquisitions on hold.

As a result, we fell SRR
short of reaching our

Vision 2020.

But we will make up ‘

for it in our Vision

2025 which we will .
announce soon. The sixth 5-year plan.
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Moving
forward.




We are prepared
We are strong
We are alert

Photo by Duniyah.
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The pandemic has exposed the World s risk y
dependence on vulnerable nodes i

supply chains. [...] We could see .
f.. restructuring as production and sourcmg

move closer to end users and companies
localize or regionalize their supply chains

lm lM | Ul i

OVID-19: Imbplications yusiness. McKinseyv
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Motherson has
already set up our
plants close to
our customers’
facilities
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We are
s In a strong
4 position in the

circumstances
:
Strong o
Customer Support of Resilient
trust rd shareholders + balance + team

sheet
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This presentation contains forward-looking statements based on the currently held beliefs and assumptions of the management of the Company, which are expressed in good faith and, in their opinion,

- reasonable. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, performance, or achievements of the

Company or industry results, to differ materially from the results, financial condition, performance or achievements expressed or implied by such forward-looking statements. Given these risks,
uncertainties and other factors, recipients of this presentation are cautioned not to place undue reliance on these forward-looking statements. The Company disclaims any obligation to update these
forward-looking statements to reflect future events or developments.




