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Brief introduction 
to Motherson.
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Motherson.MothersonMotherson.
•Motherson started in 1975 
in Delhi as a partnership 
between my mother the 
Late Shrimati Swaran Lata 
Sehgal and me.

•Our name signifies a 
relationship of trust with all 
stakeholders.

Photo by Rajesh_India



4 *Rounded figure, as on 25 January 2019.

is one 
of the world’s 
leading specialised
automotive 
component 
manufacturing 
companies 
for OEMs.

Working 
with 32 joint 
venture 
partners. 

Over 
135,000
people 
worldwide.

Operating 
over 270 
facilities in 
41 countries.

US$ 11.5 bln**. 
in yearly 
revenues.

< 2010-18 C
AG

R = 27.09%

US$ 6.72 bln. 
market cap*

** Including revenue of recently acquired Reydel group on proforma basis
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02 Vision systems01 Wiring harnesses 04 Technology & Software

06 Retail & Services

03 Module & Polymer 
Products

05 Metal Products 07 Aerospace, Defence & 
Security

Group business portfolio today.

08 Logistics

A growing  
portfolio that 
is diverse and  

scalable.
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Governance 
at Motherson.

Chairman and 
Vice-Chairman

Family, with no full-time
operational responsibility.

Professional
managers 

Non-family, with operational 
responsibility, governed by a 

code of conduct.

Highlights

• 50% of the board consists of 
independent directors

• Two lady directors on the board

• Audit and Renumeration 
committees are chaired by 
independent directors

• Key global policies on bribery, 
harassment, data privacy, anti-
trust

• Whistleblower policy through an 
independent Ombudsman
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CSR at
Motherson.

Highlights

• Good corporate 
citizenship is in the 
Motherson DNA

• All Group companies 
support the community 
around our factories

• Running our own skill 
development programs

• Supporting disaster relief 
and charitable causes

All profitable Group 
companies in India 

contribute

Co-ordinates all 
Motherson CSR 

activities in India



Be part of the 
success of 
our customers.

Photo by Tobias Nordhausen.8

To be a
globally
preferred
solutions
provider.

VISION



Our path to 
profitable 
growth.

9

02 
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How 
Motherson 
creates
value.

CHAKRA

2
Focus on

consistent
outstanding
performance

(QCDDMSES*)

3
Trust

4
Asked

to do more

5
Increase

content, value
per car

1
Proud to 
be part

of the success 
of our 

customers

Return
on trust

• Organically
• Partnerships
• Acquisitions
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1

2

3

Our growth 
strategy.

Continuous
non-linear

growth.

Organic
growth.

Growth 
through 

joint 
ventures.

Inorganic
growth.

(21 acquisitions 
completed.)

We focus on three 
pillars of growth. 
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Volvo

Quality Excellence 
Award

Mahindra

Best SPD 
Performance

Renault 
Nissan

Overall Best QCDM  
Performance Awards

GM

Supplier Quality 
Excellence Award

Supplier of
the Year Award

Maruti Suzuki

Overall Performance

Excellence in 
Comprehensive 

Assessment

Certificate for
Safety

Tata Motors

Best Supplier
Overall 

Performance

Hyundai

Platinum 
Award

Daimler

Excellence in 
Performance

Business Partner
Award

Volkswagen

Innovation & 
Technology Award 

Ford

South America 
Supplier of the year

Toyota

Regional 
Contribution Award 

Supplier of the Year 
Silver award

Best Self Reliant  
Supplier

ZERO PPM Award
Certificate for 

Quality
Certificate for 

Delivery

Honda Cars

Gold Award 
from Honda

PSA Group

Best Supplier

Gaining customer trust through 
continuously improving performance.
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Supplier Performance 
Leaders Award

AGCO

NPI Best Supplier

Ashok 
Leyland

Zero Defect
Business Partner

Suzuki 
Motorcycle

Performance Award –
New Development

Navistar

Diamond 
Supplier

Foton

Excellent 
Supplier

Honda 
Motorcycles
& Scooters

Quality 
Management Award

Paccar Harley
Davidson

Product Development

Lovol

Quality 
Contribution

JMC

Excellent 
Supplier

Gaining customer trust through 
continuously improving performance.

Honda Siel
Power 
Products

Supplier 
Performance 

Award

JCB

Strategic Partner in 
Progress

Chairman’s Award 

Komatsu

Significant 
Contribution

Award

John Deere

Excellence in Quality, 
Delivery 

Technological 
Support and Cost 

ManagementManagement

Commendable 
Performance for India 

Business   

Partner-level Supplier 
in Achieving 

Excellence Program

Dongfeng

Best Supplier
Commercial Vehicle

Piaggio

Worldwide 
Partnership Award

Kobelco

Preferred Business 
Partner
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Thanks to 
the trust of 
customers 
we rank 
among the 
top global 
automotive 
suppliers.
By sales of original 
equipment parts 
in 2017 we ranked 23rd.
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Suzuki

BMW

Honda

Ford
GM

Hyundai

Seat

Nissan

Porsche

Fiat
Chrysler

Mercedes
Benz

Audi

Land 
Rover

Volvo

Renault

Peugeot 

Toyota

John 
DeereMahindra

Tata

Volkswagen

Rover …the 
world’s 

most 
admired 
brands.

Proud 
to be 
part of…

15

Paccar 

Foton
Dongfeng

JMC
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Over 270 
facilities in 
41 countries.

Supporting 
customers 
globally.

SERBIA

PORTUGAL

BRAZIL

USA

MEXICO

UAE

AUSTRALIA

MAURITIUS

SOUTH 
AFRICA

IRELAND
UK

GERMANY

NETHERLANDS

FRANCE

SPAIN

ITAL
Y

LITHUANIA

ESTONIA

FINLAND
CZECH 

REPUBLIC HUNGARY

SLOVAKI
A

RUSSIAPOLAND

SINGAPORE

CHINA

SOUTH 
KOREA

JAPAN

THAILAND

SRI LANKA

HONG 
KONG

INDIA

JERSEY
LUXEMBOURG

MACEDONIA

!"#$%&
INDONESIA
PHILIPPINES

MOROCCO

CROATIA

ARGENTINA
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SMG has integrated 21 acquisitions 
since 2002 bringing a wide range of 
solutions to customers

02
Reiner Precision 

Germany (Machined metal 
components), Asset 

purchase

03
G&S Kunststofftechnik GmbH

Germany (Plastic injection 
moulding), Company purchase

01
Wexford Electronics 
Ireland, (Wiring harness) 
Asset purchase

04
F.P. Formagrau

Czech Republic (Plastic 
injection moulding), 
Company purchase

06
ASL Systems 
UK (Wiring harness), 
Asset purchase

05
Huon Corporation 
Australia
(Door trim business)

07
Empire Rubber 
Australia (Rubber moulding 
business), Asset purchase

09
Visiocorp
UK (Rear view 
mirrors)

11
Vacuform 2000 
South Africa 
(Thermoformed 
polyethylene and 
blow moulded 
components)

13
Scherer & Trier
Germany (Extruded 
plastic parts), Asset 
Purchase

14
Minda Schenk
Germany (Plastic 
molding), Asset 
purchase

17
Abraham and Co Ltd
Hungary (Plastic molding 
automotive business unit)

10
Peguform, 
Germany (Interior & 
exterior polymer 
modules)

08
Dagger Frost Tools
India (Gear cutting tools), 
Strategic business units 
purchase

12
Sintermetal SA
Spain, (powder metal 
parts), Share purchase

16
Magneti Marelli Shock 
Absorbers Pvt. Ltd
India (Stake purchase)

2005 2006 2009 20162002 2007 2011 2014

18
Kobek Siebdruck 
GmbH & Co. KG
Germany (Illumination 
solutions), Share purchase

19
PKC Group
Finland (Wiring 
harnesses), Share 
Purchase

2017

15
Stoneridge Inc 
Wiring Harness 
division
USA (Wiring harness)

20
MS Global India 
Pvt. Ltd (MSGI) 
India (Sheet Metal 
Parts), Share 
Purchase

2012

21
Reydel
Netherlands (Interior, 
polymer modules), 
Share Purchase

2018

Approach to 
acquisitions.



Good times or 
bad times, there 
are always 
opportunities.

18 Photo by jiihacxi.
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Some large 
acquisitions 
we made.

Visiocorp
Brought leadership 

in mirrors and 
vision systems.

Peguform
Doubled the size of 

the Group and 
brought growth to 

the polymer 
division.

PKC
Globalisation of the 
wiring division and 
leadership in the 

commercial vehicle 
segment.

2011 20172009



20

Acquisition 
approach. x= xCustomer

support
ROCE
opportunity

Employee
Empowerment

Some keys to 
our acquisition 
success.

Each acquisition is 
different, hence needs 

a different solution.



Adding technologies 
and products through 
Joint Ventures.

21 Photo by Randy Herbert.

32
existing

JV
partners

9
countries 
of origin 

of JV
partners

30
total 

number of JV 
companies

working
with

35
age 

of our 
oldest

partnership

3
highest 
number 
of JVs 

with one 
partner



0.04 0.24
1.5

5.5 5.7 6.5

9.6

2000 2005 2010 2015 2016 2017 2018

22

$ 6.5 billion

Vision
2020

$ 0.02 billion $ 0.23 billion

$ 0.04 billion $ 0.24 billion $ 1.5 billion

$ 5.5 billion

$ 5 billion

$ 18 billion

MSSL

$ 1 billion $ 5.7 billion

$ 9.6 billion

MSSL AchievedMSSL Targeted

Investor trust 
through 
consistently 
delivering on 
targets.

2020



USD 18 bn (MSSL)
FY 19-20.

23

202
5 year vision

Our fifth 
5-year plan.

1 2

40%
ROCE

3CX15
4
40% 
dividend

(Revenue) (Consolidated)

(Of consolidated
profit)

(No Country, 
Customer, 
Component to 
contribute more than 
15% to our revenues)

3

23
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This was 
in the 
news.

18TH FEBRUARY 2016
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Another 
news 
report…

27TH MARCH 2017
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Some 
recent 
deals.
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Some 
recent 
deals.



28
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“Fiat is getting 
a valuation that 

is at least 1 
billion higher 

than the average 
consensus of 

analysts.”

https://www.bloomberg.com/news/videos/2018-10-22/fiat-to-sell-magneti-marelli-to-kkr-s-calsonic-video
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https://www.bloomberg.com/news/videos/2018-10-22/fiat-to-sell-magneti-marelli-to-kkr-s-calsonic-video

Source: Reuters, Automotive News Top Global OEM Suppliers (2016) – Ranked by original equipment parts sales in 2015.

2016
Calsonic Kansei.Calsonic Kansei.Calsonic Kansei. $ 4.5 bn.

(transaction price)

Calsonic 
Kansei
revenues

$ 10,2 bn.
(2015)

Acquisition 
price

$ 4.5 bn.
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2018
Magneti Marelli.Magneti Marelli.Magneti Marelli. $ 7 bn.

(transaction price)

Source: press release, Automotive News Top Global OEM Suppliers (2017) – Ranked by original equipment parts sales in 2017.

Magneti 
Marelli
revenues

$9.2 bn.
(2017)

Acquisition 
price

$ 7 bn.
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https://www.bloomberg.com/news/videos/2018-10-22/fiat-to-sell-magneti-marelli-to-kkr-s-calsonic-video

The multiples we paid for Reydel 
were less than some of the recent 
market deals and the acquisition 
ROCE is higher than the above.
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We look for top line growth and 40% ROCE.
(Both together are the target.)



Not at 
any 

price.

34

Acquisitions 
must meet our 
own criteria.
We exercise 
restraint, so we 
deliver our 
shareholders 
what we promise.



Some key 
management
principles.

03

35



Top line is vanity.
Bottom line is 
sanity.
Cash in bank 
is reality.
Never 
pursue top 
line for the 
sake of 
topline only.

36 Photo by Shelby Stewardo.



Never 
compromise 
the quality 
of our 
product.

37



People are the foundation.
Tied together with mutual trust.

38



MBA vs.
creativity.

“Knowledge 
gets you 
from A to B. 
Imagination 
gets you 
anywhere.”

39

Albert Einstein
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Ekla 
chalo.
The Motherson 
approach is not 
based on examples 
in corporate history. 

We believe we can 
and must write our 
own history.

Rabindranath 
Tagore



•Easiest to 
explain, hardest 
to implement.

•Our own best 
achievement 
becomes our 
benchmark.

41
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Thank you.

Safe harbour

This presentation contains forward-looking statements based on the currently held beliefs and assumptions of the management of the Company, which are expressed in good faith and, 
in their opinion, reasonable. Forward-looking statements involve known and unknown risks, uncertainties and other factors, which may cause the actual results, financial condition, 
performance, or achievements of the Company or industry results, to differ materially from the results, financial condition, performance or achievements expressed or implied by such 
forward-looking statements. Given these risks, uncertainties and other factors, recipients of this presentation are cautioned not to place undue reliance on these forward-looking 
statements. The Company disclaims any obligation to update these forward-looking statements to reflect future events or developments.




