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. ° NN Samvardhana Motherson
Disclaimer , [ iiomsiieSisems

IMPORTANT: You must read the following before continuing. The following applies to the confidential information in the presentation following this disclaimer, and you are therefore advised to read this carefully before reading,
accessing or making any other use of the presentation. In accessing the presentation, you agree to be bound by the following terms and conditions, including any modifications to them any time you receive any information from us as
a result of such access.

THIS PRESENTATION IS CONFIDENTIAL AND DOES NOT CONSTITUTE OR FORM PART OF, AND SHOULD NOT BE CONSTRUED AS, AN OFFER OR INVITATION TO SUBSCRIBE FOR, UNDERWRITE OR OTHERWISE ACQUIRE, ANY SECURITIES OF
SAMVARDHANA MOTHERSON AUTOMOTIVE SYSTEMS GROUP B.V. ( “SMRPBV” AND, TOGETHER WITH ITS SUBSIDIARIES, THE “GROUP”) OR ANY AFFILIATE OR SUBSIDIARY THERETO, NOR SHALL IT OR ANY PART OF IT FORM THE BASIS
OF, OR BE RELIED ON IN CONNECTION WITH, ANY CONTRACT TO PURCHASE OR SUBSCRIBE FOR ANY SECURITIES OF SMRPBVNOR SHALL IT OR ANY PART OF IT FORM THE BASIS OF OR BE RELIED ON IN CONNECTION WITH ANY
CONTRACT OR COMMITMENT WHATSOEVER. ANY OFFER OF SECURITIES OF SMRPBV WILL BE MADE BY MEANS OF AN OFFERING MEMORANDUM THAT WILL CONTAIN DETAILED INFORMATION ABOUT THE GROUP AND ITS
MANAGEMENT, AS WELL AS FINANCIAL STATEMENTS. ANY PERSON CONSIDERING THE PURCHASE OF ANY SECURITIES OF SMRPBV MUST INFORM HIMSELF INDEPENDENTLY BASED SOLELY ON SUCH OFFERING MEMORANDUM
(INCLUDING ANY SUPPLEMENT THERETO). THIS PRESENTATION IS BEING MADE AVAILABLE TO YOU SOLELY FOR YOUR INFORMATION AND BACKGROUND AND IS SUBJECT TO AMENDMENT. THIS PRESENTATION (OR ANY PART OF IT)
MAY NOT BE REPRODUCED OR REDISTRIBUTED, PASSED ON, OR THE CONTENTS OTHERWISE DIVULGED, DIRECTLY OR INDIRECTLY, TO ANY OTHER PERSON (EXCLUDING THE RELEVANT PERSON’S PROFESSIONAL ADVISERS) OR
PUBLISHED IN WHOLE OR IN PART FOR ANY PURPOSE.

This presentation is for preliminary informational purposes only and are not an offer or solicitation to buy or sell any security or to participate in any trading strategy. Such information is preliminary and subject to change and is also
incomplete and does not constitute all the information necessary to adequately evaluate the consequences of investing. Additionally, while information herein has been obtained from sources believed to be reliable, no representation
is made as to its completeness or accuracy. The information contained in this presentation has not been independently verified and no representation or warranty, express or implied, is made as to, and no reliance should be placed
on, the information or opinions contained herein. The information set out herein may be subject to revision and may change materially before closing. None of SMRPBYV, the Group or any of their affiliates or subsidiaries is under any
obligation to keep current the information contained in this presentation and any opinions expressed in it are subject to change without notice. Prospective investors are solely responsible for making their own independent appraisal
of and investigations into the products, investments and transactions referred to in this presentation, the advisability, suitability, and consequences of the same, and should not rely on any information in this presentation as
constituting investment advice. None of SMRPBV, the Group or any of its affiliates or subsidiaries is responsible for providing legal, tax or other advice and prospective investors should make their own arrangements in this respect
accordingly. Prospective investors should not rely upon this presentation in making any investment decision, and should rely only on the offering memorandum published in connection with the Offering (the “Offering Memorandum”),
which will contain material information about the Group not contained in this presentation. No responsibility or liability is accepted by the Initial Purchasers (as defined herein) or any of their respective directors, officers, employees,
agents or associates, nor any other person, for any of the information contained herein or for any action taken by you or any of your directors, officers, employees, agents or associates on the basis of such information. Any offering of
notes as contemplated hereby involves particular risks — prospective investors should carefully read in its entirety and understand the explanations of risk in the Offering Memorandum and their ability to bear these risks before
making any decisions. Except in the case of fraudulent misrepresentation, neither SMRPBYV, the Group nor any of its affiliates, subsidiaries, advisers or representatives shall have any liability whatsoever for any loss whatsoever arising
from any use of this presentation or its contents, or otherwise arising in connection with this presentation (whether direct, indirect, consequential or other).

This presentation is not intended for distribution to, or use by, any person or entity in any jurisdiction or country where such distribution or use would be restricted by or contrary to law or regulation. In particular, this presentation
and the information contained herein does not constitute an offer for sale or subscription of, or solicitation of any offer to buy or subscribe for, any securities in the United States and this presentation may not be distributed, except
to persons who are outside the United States in accordance with Regulation S under the United States Securities Act of 1933, as amended (the “Securities Act”) or to qualified institutional buyers within the meaning of Rule 144A under
the Securities Act (and, if investors are resident in a member state of the European Economic Area, a qualified investor (within the meaning of Article 2(i)e of the Prospective Directive (Directive 2003/71/EC) and any relevant
implementing measure in each member state of the European Economic Area). The securities proposed to be offered have not been, and will not be, registered under the Securities Act or the securities laws of any state of the United
States or any other jurisdiction and may not be offered or sold in the United States except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act and applicable state or
local securities laws. There will be no public offer of securities in the United States.

Any distribution of this presentation, or of any information contained in this presentation, to any person other than an original recipient (or to such recipient’s advisors) is prohibited. Any reproduction of this presentation in whole or
in part, or disclosure of any of its contents, without prior consent of SMRPBV, is prohibited. This presentation remains the property of SMRPBV and on request must be returned and any copies destroyed.

Any projection, forecast, estimate or other “forward-looking” statement in this presentation only illustrates hypothetical performance under specified assumptions of events or conditions. Such projections, forecasts, estimates or
other “forward-looking” statements are not reliable indicators of future performance. Hypothetical or illustrative performance information contained in these materials may not be relied upon as a promise, prediction or projection of
future performance and are subject to significant assumptions and limitations. In addition, not all relevant events or conditions may have been considered in developing such assumptions. Prospective investors should understand the
assumptions and evaluate whether they are appropriate for their purposes. This presentation may also include figures related to past performance or simulated past performance. Past performance is not a reliable indicator of future
performance. SMRPBV and the Group disclaim any obligation to update their views of such risks and uncertainties or to publicly announce the results of any revision to the forward looking statements made herein except where to do
so would be required under applicable law.

NOT FOR GENERAL PUBLICATION OR DISTRIBUTION IN THE UNITED STATES, CANADA, JAPAN OR AUSTRALIA.
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Section 1

Business Overview
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The SMG Group Overview , [ s

One of the largest Tier-1 automotive suppliers globally

Background MSSL(®) Revenue (€bn) Overview of Business Portfolio

e MSSLis the flagship company of the SMG SMRP B.V.
Group and is rated Baa3 (Stable) by Rearview mirrors

Moody's

e 33 countries with > 100,000 staff and > 230

manufacturing plants Interior and exterior modules and parts

‘ ‘ége-“ T
Other Main Businesses

Wiring Harness

e Trusted partner to Original Equipment
Manufacturers (“OEMs”) providing full
system solutions globally

e Strongin-house R&D capabilities and

innovation track record
¢ Dominant market leader in India
e Leading global market positions in each of o “Global Leader” in the commercial

our main product segments, across several vehicle wiring harness space

regions in which we operate FY13 FY14 FY15 FY16 FY17

Polymer Processing and Tooling

e One of the largest moulded parts, assemblies and modules
supplier to the Indian automotive industry

e  Production sites in India, UAE,
Germany, Czech Rep. and S. Africa

Selected Customers

@ = @ ' @ % = ;I':\ @@ ToYOTA '@

HONDA SEAT

w @ o =2 o N B gew @& .S @

Source: Company data; Note: March fiscal year end; 1. MSSL is the flagship company of SMG. Based on MSSL audited financials prepared under Indian INDAS for FY17 and IGAAP till FY16 and converted into EUR at FX Rate of
70.03, 80.71, 77.16, 72.25, 73.53 for FY13, FY14, FY15, FY16 and FY17 respectively (Average for the fiscal year). Financials are not pro forma for the acquisition of PKC Group plc.
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Our Philosophy ) [ s

Vision: To be a globally preferred solution provider

Key Elements of SMG Philosophy Growth Creating a More Diversified & Less Risky Business

Country Risk

. Presence in 33 countries both
developed and emerging
economies

. 4

Return on

Purpose 3CX15 —

No Country, Customer or
Component should be more

than
15% of sales

*  Focus on consistent outstanding performance .
) . Component Risk Customer Risk
— Never compromise on product quality
. Deepening

— Relentless focus on cost and capital efficiency (QCDDMSES)®) *  Diversified product range
customer bond

*  Trust: Superior performance nurtures client relationships * Increasing content per
car via new products
and technologies

*  Nosingle customer

*  Asked to do more: dependence

— Leverage trust to enable greater client engagement
— Sole supplier status and R&D collaboration

* Increase content/value per car: Trust and increased engagement to drive cross-
sell

*  Pride in purpose/way of life: Sustainable value creation, fuelling top and bottom
line as well as the de-risking

Cautious approach through a de-risked busainess model

Source: Company data.
1. Quality, Cost, Delivery, Development, Management, Safety, Environment and Sustainability.
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SMR D. o o N, .Izarpvardthangl\/{otherson
omotive Systems
ivision /.// Sroop By

One of the largest suppliers of rear vision systems for the global OEMs

Comprehensive Product Portfolio Select Customers

Low Medium Premium @@D A (,ﬁj
/_ . FC \/,

‘ Auo SRR resLA MOTORS
LY, e @

. . N RENAULT NISSAN

Commercial Interior mirrors

=, B8 £
JAGUAR HYUNDAI

24% global market share for exterior mirrors

Manufacturing Footprint Revenue and Adjusted EBITDA (€mn)

v 21 manufacturing

plants® and 2 logistics % margin 10.4% 10.6%

centres . .
. 1,575

v Engineering and project P Ol s ) 1,396
) 1,238

v 16 countries Adj. EBITDA @ @ @
(€mn)

management centres,

R&D centres, Module

centre (“just-in-

sequence” logistics) 5 .

v 10,400+ motivated ce
workforce o

FY15 FY16 FY17

Source: LMC Automotive, Company data; Note: March fiscal year-end.
1. Inclusive of 2 plants that are currently owned through joint ventures.
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SMP D. o o N, .Iiarpvardthangl\/{otherson
omotive Systems
ivision /.// Sroop By

One of the largest suppliers of bumpers, instrument panels and door panels to the premium segment

Comprehensive Product Portfolio Select Customers
Bumpers
= c110 BN ()
b QY A Auoi

20% premium market share(?)

Instrument panels Door panels

11% premium market share() 28% premium market share(?)

V= N =
RENAULT NISSAN

Manufacturing Footprint Revenue and Adjusted EBITDA (€mn)

v 9 countries Adj. EBITDA @ @
v (€mn)

27 manufacturing
plantst? and 9 “just-in-

% margin
sequence” logistic .
centres gt y
¢ 2,618
v Engineering and project 2,246 ’

management centres,

R&D centres, Module <

centre (“just-in- e,

sequence” logistics) S
v 14,000+ motivated .

workforce oe
° 3 FY15 FY16 FY17
Source: LMC Automotive, Company data; Note: March fiscal year-end; 1. Premium segment refers to passenger cars with premium brand image, including those produced under the Acura, Audi, BMW, Cadillac, Infinity, Jaguar, Land

Rover, Lexus, Lincoln, Mercedes-Benz, Porsche and Tesla brands, as well as luxury cars, sports cars and selected high-priced vehicles of other brands (typically exceeding €20,000 base price). 2. Inclusive of 2 plants that are currently
under construction and 1 plants that are currently owned through joint ventures.

Proud to be part of samvardhana motherson lll
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Section 2

Key Strengths
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Samvardhana Motherson
Key Stren gth S /. I 77 Automotive Systems

1 Consistent leading position by global market share

2 Strategic long-standing customer relationships with leading global OEMs

3 Strong research and development capabilities with a track record of innovation

4 High revenue and cash flow visibility, on the back of a strong order book and incurred capital expenditure

5 Stability through a well diversified business model

6 Highly experienced management team with excellent track record

A Global, Diversified, Consistent and Stable Business Model

° Proud to be part of samvardhana motherson lll



© Leading Global Market Position , 17/ Aiamote St

Scale with clear market leadership: SMRP BV

SMRP B.V. FY17E Market Shares in Exterior Mirrors, Bumpers, Instrument Panels & Door Panels * Global leadership
— Onein every four

China = has SMRP
North America? Europe China Premium Market(? passenger cars has
B.V.’s products®
11% o
an% 38% [ 8% ¢ Market leadership is an
x N o o4 outcome of:
— SMRP B.V. being the
partner of choice for global
South America Europe — Premium Market(3) Asia-Pacific (excl China) OEMs
22% 23% 33% 17% 26% — Leading technologies with

31% .
(@ a &Aa o q » a a a a strong design,
525 5 35 Y 2_@ 3 2] g 13 development

and engineering expertise

— Global footprint in line

( Global Market Share Development (%) } with OEM presence/
I 24% I expansion
| 22% 23% .
I 20%° @) | — Track record of operating
11% L
| 18% 9% . : efficiencies
(]
: I ¢ Focus on premium segment
I | — High customer switching
| : cost (complex products,
| | logistics, module assembly
| experti
pertise)
| Exterior Mirrors Bum |
pers Instrument Panels Door Panels I L . .
— Leveraging technological
! /0 /FN/ 0 P4 mE/mE/E/EROFVIT7E ) gine ge
N e e know-how to low/medium
men
ior Mi 3) 3) 3) & : , , segments
M Exterior Mirrors M Bumpers M Instrument Panels ¥ Door Panels § A Ranking as Main Supplier

Source: LMC Automotive and Company estimates; Note: Market share represent fiscal year figures. Market share based on total production by volume in the relevant region for both domestic and export markets; 1. Includes Mexico; 2.
Includes Russia; 3. Premium segment refers to passenger cars with premium brand image, including those produced under the Acura, Audi, BMW, Cadillac, Infinity, Jaguar, Land Rover, Lexus, Lincoln, Mercedes-Benz, Porsche and Tesla
brands, as well as luxury cars, sports cars and selected high-priced vehicles of other brands (typically exceeding €20,000 base price); 4. Based on market share estimates.
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© Strong Relationship with Leading OEMs » Sroup e

Relationship with 14 of the top 15 global car makers

Engagement Across Products Engagement Across Region
Length of
Customer g .
Relationship . Instrument Door . .
Mirrors Bumpers Europe Americas Asia
Panels Panels
Audi @D > 30 years v v v v v v v
Audi
Daimler DAIMLER > 40 years v v v v v v
Volkswagen > 40 years v v v v v v v
Volkswagen
BMW @ > 30 years v v v 4 v v
No vehicle No vehicle
Porsche a > 20 years v v v v v production production
PORSCHE
JIR s (F o \f;&%@ ) > 40 years v v v
Hyundai / Kia Hﬁm KII%’T\)ORS > 30 years v v v v

Drive yourway  The Power to Surprise

GM m > 20 years v v v v v v
Ford > 30 years v v v v v

———

Renault Nissan RENAULT NISSAN > 20 years v v v v v
£ —J 3 3
—_— No vehicle No vehicle
Seat - >30 years v v v v production production
SEAT

Source: Company data and estimates.
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© Trusted by OEMs Globally /// e

Ordinary people, doing extraordinary things

. TR T W ¥
. Global partner Toyota
forDaimler. Regional
Contribution
), Award.

Volkswagen Grou
Supplier Award 2015.

.“4 % :
EW S
: s\MtNS\ON-
\

)

L — Volkswagen
4  Brose Supplier R FAST Supplier
Recognition Award 2015.
2016.

Best Performer

Q1 Overall Award Hyundai
Excellence Award 2016.
Ford 2015.

Nissan
Supplier with
' Best Practice |
A ;

Supplier of the

Year Award

General Motors
2016.

) i* 2014 Ford South
- America Supplier of
the Year Award.
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Proven R&D Capabilities with a Track Record of

© Innovation

NN Samvardhana Motherson
Il Automotive Systems
/ Group BV

Industry dynamics positively impact SMRP B. V. through increase in content, complexity & value

SMRP BV

*  Over 950 patented product portfolio

*  Proven R&D management process with
high success rate of tangible outcomes

* 26 R&D centers across major
production centers

- i R = e
Voo ZalhN — K?

Motherson Innovations (Ml)

* Established to centralize the Group’s
innovation capabilities:
— toleverage each others findings
— develop next generation pipeline

* R&D Centers & Business Development
Locations

N RC—

*  Focus areas: Automotive mobility,
sensor technology, diversification into
new markets

Key trends

Increasing
Electronic
Content and
Digitalization

Light-weighting
and
Aerodynamics

Premium Styling
and
Customization

Active Safety

Environmental &
Sustainability

SMR SMP
Impact () ( N J
Camera systems Integrated sensor technologies
Example LIN bus multi-plexing Additional features i.e. light integration,
surface heating system
Impact o
Camera based rear view systems New light-weight foam plastics and
Light weight structures bionic structures for interior
Example components
Active aerodynamic surfaces
Impact ( X J o
Strong position in premium segments High expertise in premium interior
with high level customized feature surfaces; new development:
content i.e. lighting features and individualized surfaces by printing
Example cameras technology
Existing premium features penetrate Cost-friendly polymer based high quality
into lower market segment leather substitutes i.e. with real stitching
Impact [
Digital mirrors: greater field of vision for Increase in sensor technology content in
cars and trucks bumpers such as pedestrian detection
Example Intelligence in cameras and HMls Integrated pedestrian impact safety
solutions like stiffeners
Impact o ®
New environmental chrome surface Foam and natural fibre based products
Example solution

Self healing surfaces

. Increase in Content

. Increase in Complexity

Proud to be part of samvardhana motherson lll
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High Revenue and Cash Flow Visibility, on the Back of a

O strong Order Book and Incurred Capital Expenditure

NN, Samvardhana Motherson
Il Automotive Systems
/ Group BV

Growing Order Book!! (€bn)

Improving Diversification of Revenue Base

(€bn) .

12.9

FY14 FY17

No. of vehicle model programs
supplied

New Orders worth €4.0bn during FY17

Reflects expected revenues from orders

which are not yet in production
>600

FY12 FY17

High revenue visibility via long-term
agreements of at least 5 years

High repeat business based on OEM
relationship, collaborative R&D and footprint

in customer proximity and prior operating
track record

*  >600 vehicle model programs with limited

dependence on individual orders

Order book well diversified across customers

and geography with:

— Increasing proportion of sales outside of
Europe, supported by new plant openings in
Americas and Asia through 2016

— Continue to improve customer diversification

Large Amount of Incurred Capex for Capacity Expansion and Modernization Leading to Global Footprint and Nearshoring

2014-2015 2015-2016 2016-2017 2017-2018E 2018-2019E Cumulative Capex 2015-2017

- SMR CHINA =

(Greenfield) —
SMR USA

E (Brownfield) -

- SMP GERMANY T

(Greenfield) —

SMP CHINA -

- (Greenfield) E—

ot |

9,

SMR USA SMR INDIA I_I SMR MEXICO E

(Brownfield) (Brownfield) . (Paint Shop)

SMP GERMANY SMR CHINA SMR HUNGARY

(Brownfield) - (Brownfield & = (Brownfield & :
Paint Shop) Paint Shop)

SMP SPAIN -

(Paint Shop) I;l SMP MEXICO SMR CHINA
(Greenfield) (Brownfield)

SMP GERMANY : :

(Paint Shop) - SMP CHINA ‘® | SMRS.KOREA
(Greenfield) ' — (Brownfield)

SMR S. KOREA
(Brownfield) SMP HUNGARY

(Greenfield)

—

SMP USA
(Greenfield)
Korea Others
SMR INDIA i 7%
(Brownfield) Lna Germany
% \ 25%
Spain ‘
6% €768mn
Hungary
14% Mexico
20%
USA

19%

Source: Company data and estimates; Note: March fiscal year end. 1. As per SMRP BV Annual Report, Orderbook: Expected sales that are expected to be recorded for vehicle programs that we have been
awarded by OEMs but which are not yet in production.
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© stability Through a Well Diversified Business Model

NN Samvardhana Motherson
ll Automotive Systems
/ Group BV

Revenue by Geography (FY17)

Customer Diversification

Others
16%

Korea
6%

Germany
36%

China
8%

USA
9%

Hungary Spain
9% 17%

Manufacturing Plant by Geography (FY17)

France Australia Thailand Portugal

1 1 UK 1 Spain
Slovakia 1 p8
2
Korea
2
USA .
N \ China
V 7
Brazil
3
Hungary Germany
4 India Mexico 7

4 4

Note: March fiscal year end. Source: Company data and estimates.
1. As per SMRP BV Annual Report.

Sales by Customer (FY17 vs. FY14)

Others 3CX15

GM

Ford %

i
v

Hyundai

4% FY 141
Renault/

Nissan

>% 8% Daimler
Porsche
. 8%
BMW "N
Seat
FY 17
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© Highly Experienced Management Team with Excellent
I’/’I Adtomotive Systems -
TraCk Record / Group BV

Management Board

Proven commitment to profitability

underpinned by benchmark growth

Adjusted EBITDA margin (%)

Vivek Chaand Sehgal Laksh Vaaman Sehgal Andreas Heuser Jacob Meint Buit Randolph de Cuba . Adjusted €167mn
Chairman — SMG, Chairman,CEO—  Managing Director and Resident Managing  Resident Managing EBITDA
Supervisory Board SMRP B.V. SMRP B.V. Head of Chairman’s Director Director (€m) €216mn
Chairman - MSSL Director - MISSL Office, Europe &

Americas - SMG

Supervisory Board

‘ €64mn
Bimal Dhar Cezary Zawadzinski G.N. Gauba Kunal Malani
CEO - SMP COO - SMR CFO — MSSL Head of Strategy — SMG
€60mn
SMRP B.V. Senior Management
.' y
7 dl
4 : FY13 FY17 FY13 FY17
Vipin Jain Barrie Painter Ravish Rajan Batra Anton Moritz Gerig Andreas Axel -7 SMP
CFo, EVP Global Parvez EVP Finance Simon Chief of Sales Kunz Berke smr
SMRP B.V. Sales & EVP Global SMR coo & Engg. coo CFO R e —
Marketing Sales SMP SMp SMIA SMIA Delivered +A 4.0% Delivered +A 3.8%
SMRP B.V. SMR . ..
margin increase margin increase

e Proud to be part of samvardhana motherson ul



NN Samvardhana Motherson
l l Automotive Systems
Group BV

Section 3

Financial Performance




Track Record of Profitable Growth

NN, Samvardhana Motherson
ll Automotive Systems
Group BV

/

Revenue (€mn)®

(% growth)

4,013

4,559

3,484

FY-15 FY-16 FY-17
mSMR m SMP

Adjusted EBITDA (€mn)

383
314
FY-15 FY-16 FY-17
B SMR m SMP

1. Total Revenue Post intra group adjustments

* Revenue growth mainly driven by:

New orders won

Ramp-up of new plants established to cater to OEMs’ order
book

Strong market demand in USA, Mexico, Germany & Spain

Ramp-up of operations of acquired companies post

integration

* Strong order book of €12.9bn provides high top-line visibility

High repeat business and penetration in new geographies

enhances resilience of the underlying business

New order wins at visible margins

. EBITDA and margin growth mainly driven by:

Under construction plants coming online
Revenue increase

Improved manufacturing efficiencies
Improved product mix

Effect of better priced innovative products

Group synergies such as centralized procurements,

innovation, etc.
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. ° NN Samvardhana Motherson
EBITDA Less Capex and Working Capital / // Automotive Systems

/
383
.319

EBITDA Less Capex

314
H

*  Well defined and predictable capex profile linked to order book

EBITDA less

Capex * Over €768mn capex over FY15-17 primarily comprising growth

capex to accommodate new order wins

— Greenfield capex: new plants in the United States, Hungary and
South Korea

— Brownfield capex: improvement capex and plant extension at
Hungary and United States plant

245 218

* Annual capex expected to be c.a. €250mn on average over the next

FY15 FY16 FY17 three years
m Adjusted EBITDA — Growth capex well-diversified across geographies, OEMs and
products
Working Capital

* Continued to run highly efficient working capital profile

# of days o ° * Low working capital requirement due to “just-in-time” and “just-in-

sequence delivery”

* Significantly stable trends in various categories of working capital
days for trade receivables and inventories

FY-15 FY-16 FY-17
H Trade payables  Trade receivables Inventory

Q Proud to be part of samvardhana motherson ul



Net Leverage Development and Liquidity

NN, Samvardhana Motherson
II Automotive Systems
/ Group BV

Net Leverage

Total Liquidity (€mn)

800

700

600

500

400

300

200

4.0x

3.5x

Maintenance covenant of 3.25x
as per RCF documents

502 516
2.5x
401
2.0x
1.7x 1.8x Lax 1.5x
1.0x

FY15 FY16 FY17

3.0x

mmmm Net Debt (EURmM) Net Debt ratio (RHS)

Debt Maturity Profile (€mn) as of March 31, 2017

I
i 2021 Notes
being
. Refinanced
1vyear 1to 2 years 2 to 4 years 4 to 5 years > 5 years

Significant cash increase from organic means and bond proceeds

€846mn

I <Refinanced & upsized to
i anew RCF of €450mn !
1 (2021)

€535mn i *Refinanced at c.40% 5
i lower cost, thereby E
i reflecting credit strength |
193 \ of the business '
50 — | aaq | S T
192
FY16 FY17

M €250mn RCF (2020) W €100mn RCF (2018)

Secondary RCF M Cash & Cash Equivalents

Net leverage ratio < 1.5x despite significant recent expansionary

capex programme

Long term debt maturity profile with no significant maturities

over the next 4 years
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Section 4

Summary Highlights



- Samvardhana Motherson
Key Strategic Goals /77@?53?33Ve Systems

/

Retain and strengthen our global leadership through strong customer support, technological leadership and a modern & global manufacturing footprint

Continue our disciplined global expansion through selective investments backed by new orders

Hﬂ

Focus on commissioning the new units and achieving a speedy steady state performance

Continue on our path of customer, component and country diversification

Drive continuous improvement in operating efficiency, capex optimisation and cost base reduction

Focus on profitable growth and pursue strategic acquisitions while maintaining our conservative financial policy
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NN, Samvardhana Motherson
Proud To Be Part Of [T S

@ CUSTOMERS ‘ ‘

... The ever growing wealth
of our investors

... The world’s leading
automotive brands

PROUD TO BE
PART OF

) ;’\
4.*“ .EMPLOYEES

... The wellbeing of the communities

... The lives of our employees ;
we work in
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