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Motherson.
• Motherson started in 1975 in Delhi 

as a partnership between my 
mother Late Shrimati Swaran Lata 
Sehgal and me. 

• Our name signifies a relationship of 
trust with all stakeholders.
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We have come 
a long way. From making 

a humble  
t-coupler for 
the Maruti 
800…

1983
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03 
Modules & 

Polymer Products
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…to a diverse 
business 
portfolio.
Transformation from an 
Indian wiring harness 
manufacturer to a global, 
diversified group.

06 
Lighting &  
Electronics

07 
Precision Metals 

& Modules

08 
Technology &  

Industrial Solutions

05 
Elastomers

10 
Logistics 
Solutions

11 
Health &  
Medical

12 
Services

09 
Aerospace

01 
Wiring 

Harness

02 
Vision 

Systems

04 
Integrated 
Assemblies
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Croatia

Argentina

Brazil

Mexico

USA

Macedonia
Serbia

Italy

Morocco

Spain
Portugal

France
Jersey

Ireland
UK

Luxembourg

Netherlands

Germany

Czech 
Republic

Poland
Slovakia

Hungary Finland Estonia Lithuania

India Russia

China

Japan

South Korea

Thailand

Philippines

Singapore

Indonesia

Australia

Mauritius

Sri Lanka

UAE

Cyprus
Turkey

South Africa

Switzerland

Footprint across 
43 countries.

Our global 
presence 
enables us to 
support our 
customers 
wherever they 
need us.

New Zealand



Motherson  
Group today.
Motherson is one of the world’s 
leading specialised manufacturing 
companies for OEMs.

*Includes all recent acquisitions that are closed and yet to be closed, including ADI Industries. 
•  Conversion from INR to USD @ INR 70.89/USD as defined in our Vision 2025 plan

Operating  
over 380 

facilities in  
43 countries.

$23 Billion*   
annualised 

gross 
revenues as 

a group.

Over  
190,000 
people 

worldwide.
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Full system 
solutions 

for automotive 
and other 

related 
industries.

Global 
customer 
base of all 
the world’s 

major 
automotive 

OEMs.



We are a purpose-driven 
company with a strong long-
term growth philosophy.

Purpose 
(Why)

Vision 
(What)

Value-
creation 
strategy 

(How)

Leadership 
Mindset 
(Values)

Horizon 
(Goals)
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(Values)

Horizon 
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Together we aim to continuously delight all who put 
trust in us and go after seemingly impossible goals, 
so that we provide sustainable opportunities for our 

associates and are proud to be part of 
something larger than ourselves.

OUR PURPOSE.
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We are a purpose-driven 
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term growth philosophy.
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Proud to be 
part of the 
success 
of our 
customers.

To be a 
globally 

preferred 
sustainable 

solutions 
provider.

11

OUR VISION.
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Sustainability 
at Motherson.

SocialGovernance

Environment



13

At Motherson, 
Sustainability means 

being a company 
that we can pass on 
to our grandchildren 

and that helps to 
create a world 

we all are proud 
to be part of.



Proud to 
receive an 
innovation 
award from 
King Charles III 
for the 
EcoMirror.

14



We are a purpose-driven 
company with a strong long-
term growth philosophy.

Purpose 
(Why)

Vision 
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Value-
creation 
strategy 

(How)

Leadership 
Mindset 
(Values)
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How 
Motherson 
creates 
value.

CHAKRA

02 
Consistent 

outstanding 
performance 

on 
QCDDMSES.*

03 
Customer 

trust

04 
Asked to 
do more.

05 
Increasing 

content and 
value per OEM.

01 
To be a 
globally 

preferred 
sustainable 

solutions 
provider.

Return 
on trust

• Organically 
• Partnerships 
• Acquisitions

This loop creates a 
virtuous circle for 
all stakeholders.

* Quality, Costs, Design, Delivery, Management, Safety, Environment, Sustainability. 16

• Partnerships/JVs – 23 
• Acquisitions – 43 



QCDDMSES is the 
Motherson measurable  
that guides us in all aspects  
of operational excellence.

01 
Quality 

Seamlessly fits global  
quality standards of 

the customer.

02 
Cost 
Work at 

optimising cost 
levels. 

03 
Design 

Provide design 
support for current 
products and new 

concepts.

04 
Delivery 

Deliver globally and  
be able to follow the  

customers where 
they need us.

05 
Management 
Lead the organisation  

with the highest  
governance  
standards.

06 
Safety 

Work to the 
highest standards 

of safety. 

07 
Environment 

Meet the highest  
environmental  

standards.

08 
Sustainability 
Be committed to long-  
term greatness rather  

than transactional  
relationships.

Consistent 
outstanding 
performance…
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Proud to be 
part of the 
world’s most 
admired 
brands.

Suzuki

BMW

Ford

Hyundai

Porsche

Volkswagen

PSA 
Group

Renault

…allows our 
customers 
to trust us…

Daimler 
trucks

AudiPaccar 

Scania

John 
Deere

Volvo

Honda

Seat 

Land  
Rover

TATA

MAN

Photo by Denys Nevozhai

Mercedes 
Benz

General 
Motors
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5YP01 5YP02 5YP03 5YP04 5YP05 5YP06
Listed

CAGR of 
32% since 

1993.

*Includes all recent acquisitions that are closed and yet to be closed, including ADI Industries. 
•  Conversion from INR to USD @ INR 70.89/USD as defined in our Vision 2025 plan

…which has 
allowed our 
revenues to grow.

ASKED TO DO MORE

US $36 
Billion 
target



23
existing 

JV 
partners

08
countries  
of origin  

of JV 
partners

25
total  

number of  
partnerships 

working 
with

40 
Years

age  
of our  
oldest 

partnership

ASKED TO DO MORE

We add customer 
solutions through 
Joint Ventures…
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…and acquire 
companies at the 
behest of customers.

2002

07 
Empire Rubber  
Australia  
(Rubber moulding business)

2007

09 
Visiocorp 
United Kingdom  
(Rear view mirrors)

08 
Dagger Frost Tools 
India  
(Gear cutting tools)  

2009

11 
Vacuform 2000  
South Africa  
(Thermoformed polyethylene 
& blow moulded 
components)

10 
Peguform  
Germany  
(Interior & exterior 
polymer modules)

02 
Reiner Precision  
Germany  
(Machined metal 
components)

03 
G&S Kunststofftechnik 
GmbH 
Germany  
(Plastic injection moulding)

04 
F.P. Formagrau 
Czech Republic  
(Plastic injection moulding)

2005

01 
Wexford Electronics  
Ireland (Wiring harness) 

2006

06 
ASL Systems  
United Kingdom (Wiring 
harness) 

05 
Huon Corporation  
Australia  
(Door trim business)

2011

12 
Sintermetal SA 
Spain  
(Powder metal parts) 

2012

13 
Scherer & Trier 
Germany  
(Extruded plastic parts)

14 
Minda Schenk 
Germany  
(Plastic moulding)

16 
Magneti Marelli Shock 
Absorbers Pvt. Ltd. 
India 

15 
Stoneridge Inc. 
USA  
(Wiring Harness Unit) 

2014

18 
Kobek Siebdruck  
GmbH & Co. KG 
Germany  
(Illumination solutions) 

19 
PKC Group 
Finland  
(Wiring Harnesses)

20 
MS Global India Pvt. Ltd 
India  
(Sheet Metal Parts) 

17 
Abraham and Co Ltd 
Hungary  
(Plastic moulding automotive 
business)

21 
Reydel 
Netherlands  
(Interior polymer modules) 

2016 2017

2018

22 
Bombardier 
United Kingdom  
(Wiring harness unit) 

2019

30 
Saddles 
India 
(automotive upholstery 
business)

31 
SAS Autosystemtechnik* 
GmbH  
Germany (Module Assembly) 

32 
Fritzmeier Motherson Cabin 
Engineering Pvt Ltd 
India (Cabins for off-highway 
vehicles) 

33 
Bolta 
USA (Chrome plated polymer 
parts)

34 
YMAT 
India (Clutch assembly for 
HVAC) 

23 
Wisetime Ltd.  
Finland  
(ERP Systems)

28 
Frame 
Manufacturing and 
Assembly Business* 
of DICV Pvt Ltd. 
India 

29 
Ichikoh* 
Japan  
(Rear view mirror) 
business2022

2023

35 
Yachiyo 4W  
Japan (Sunroof and plastic 
fuel tanks, closed March 
26th, 2024)

37 
Rollon Hydraulics Private 
Limited 
India 
(Turned parts, spools, & other 
machined components)

38 
Dr Schneider Group  
Germany 
(Smart surfaces and lighting 
modules)

2020

36 
Prysm Systems 
USA 
(Large format touch-enabled 
display screens)

2021

25 
Bombardier (EWIS) 
Mexico  
(Wiring Harness Unit)

24 
Plast Met 
Turkey  
(Plastic moulded 
parts & tooling)

26 
Nanchang JMCG Mekra Lang 
Vehicle Mirror Co., Ltd. 
(JMCG) 
China (Rear View Mirrors)

27 
CIM Tools Pvt. Ltd. 
India (Aerospace)

39 
Irillic Pvt. Ltd.  
India 
(Fluorescence and 4K 
Laparoscopy Imaging)

40 
AD Industries 
France  
(Aerospace and Medical - 
Metallic & composite 
products)

41 
Samvardhana Motherson 
Adsys Tech Ltd. 
India (Electric Wiring & 
Interconnect Systems 
(EWIS))

43 
Deltacarb SA 
Switzerland 
(Tugsten carbide-based 
products)

Record 
breaking 16 
acquisitions 

since 
September 

2022.

42 
Lumen Group 
Australia 
(OEM certified automotive 
parts, accessories and dealer 
fitted products)

21

ASKED TO DO MORE



We are a purpose-driven 
company with a strong long-
term growth philosophy.

Purpose 
(Why)

Vision 
(What)

Value-
creation 
strategy 

(How)

Leadership 
Mindset 
(Values)

Horizon 
(Goals)
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We are a 
not yet 

company.

We follow 
the needs 
of our 
customers.

23



24

Motherson is guided by entrepreneurs, 
but run by professionals.

24
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All of this helps us achieve 
seemingly impossible goals.

26
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We have been formulating 
clear 5-year plans since 1995.

2000

INR 100 Cr. to 
INR 1,000 Cr. 

40% ROCE

2005

INR 1,000 Cr. to 
INR 10,000 Cr. 

40% ROCE

2010

INR 10,000 Cr. to 
US $5 Billion 

40% ROCE

2015

US $5 Billion to 
US $18 Billion 

40% ROCE 

(Covid-19)

2020

US $10 Billion to 
US $36 Billion 

40% ROCE

First 5YP 
announced 
internally.

1995

INR 12 Cr. to 
INR 100 Cr. 

40% ROCE

Targets
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5YP.
5 Year Plans give 

us stretch targets, 
which pushed us 
to imagine and 
realise a much 
bigger future. 



02 52
No. 1 

USD 36 billion 
revenues in 2024-25 

with 40% ROCE 
(consolidated)

No. 2 
3CX10 
No country, 
customer or 
component 
should 
contribute 
more than 
10% to our 
revenues

No. 3 
75% of revenues from 
automotive industry, 

25% from new 
divisions

No. 4 
Up to 40% of 
consolidated 

profit as dividend

Vision

The sixth 
5-year plan.

29

Our current 
5-Year Plan.
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Some philosophies I live by.



3131

uddhared ātmanātmānaṁ nātmānam avasādayet 
ātmaiva hyātmano bandhur ātmaiva ripur ātmanaḥ 

Let a man be lifted up by his own self; let him not lower himself; 
for he himself is his friend, and he himself is his enemy. 

– Chapter 6, Verse 5 – 
Bhagavad Gita



Ibtedaae ishq hai rota hai kya 
Aage Aage dekhiye hota hai kya. 

Why are you getting so worried. It’s only the beginning. Just 
watch what happens as you move forward. 

- Mir Taqi Mir -

32



People are the foundation.
Tied together with mutual trust.

33
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MBA vs. 
creativity.

“Knowledge 
gets you from 
A to B. 
Imagination 
gets you 
anywhere.”
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Ekla 
chalo.
To go beyond 
unchartered territory, 
you have to walk alone. 

When a collective lot of 
people start dreaming 
together, that is 
Ekla Chalo. 
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All our dreams can come 
true if we have the courage 

to pursue them. 
~ WALT DISNEY



© Motherson Group  All rights reserved by Motherson and/or its affiliated companies. Any commercial use hereof, especially any transfer and/or copying hereof, is prohibited without the prior written consent 
of Motherson and/or its affiliated companies. In case of transfer of information containing know-how for which copyright or any other intellectual property right protection may be afforded, Motherson and/or 

its affiliated companies reserve all rights to any such grant of copyright protection and/or grant of intellectual property right protection. www.motherson.com

Thank you.
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When you follow 
your dreams, 
the universe 
rewards you. 4,401x

32% Return to 
shareholders 
since 1993.

Topline 
CAGR over 

the past 
30 years.

*CAGR group revenue (reported basis) during FY23.  
**Return to shareholders since 1993 as of 28 March 2024.

*

**

If you had invested INR 25,000 in 1993 the value today would be INR 11,00,25,000.
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Mar 1993 Mar 1995 Mar 1997 Mar 1999 Mar 2001 Mar 2003 Mar 2005 Mar 2007 Mar 2009 Mar 2011 Mar 2013 Mar 2015 Mar 2017 Mar 2019 Mar 2021 Mar 2023

Our return to 
shareholders 
has grown 
faster than 
most 
companies.

 Bosch India 

 Reliance 

 HDFC 

 Danaher 

 Berkshire Hathaway 

 Apple 

 Motherson 1,952

Increase in 
multiples of 
the price as on 
31 March 1993.

739

123
37

201

446

169

Data input sourced from Bloomberg as of 05 Apr 2024.

If you had invested INR 25,000 in 1993 the value today would be INR 11,00,25,000.
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Motherson has 
emerged as the 
fastest-growing 
and the second-
strongest brand 
in the Auto 
Components 
sector.

Source: Annual Brand Value Ranking Report from Brand Finance, the largest brand value database in the world.

• “Bosch is strongest as well as 
most valuable with brand 
strength index (BSI) score of 
77/100. 
• A strong performance from 

Motherson Group in 2nd place, 
with a BSI of 75/100. 
• DENSO follows in 3rd place, 

earning a BSI of 73/100.”


